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Still Spending on Mom
Though a new survey finds a slight dip in spending
April  23, 2009

-By Mark Dolliver

NEW YORK If Mother's Day can't stimulate the economy, things are really dire. A new Brand Keys survey on
consumers' spending intentions provides some tepid reassurance in that regard. The $135 respondents plan
to spend on average for the holiday is less than last year, but by a mere 4 percent.

Any economic downturn that doesn't involve double digits has to count as a windfall these days. Befitting their
invariable status as non-mothers, men are expected to spend more than women for the occasion ($160 vs.
$110).

Among the 90 percent of respondents who said they'd mark the occasion in some fashion, nearly all (97
percent) said they plan to buy a card. Other items many plan to purchase for the holiday include flowers
(cited by 69 percent), brunch/lunch/dinner (57 percent) and gift cards (55 percent). Fewer mentioned clothing
(32 percent), books (22 percent), jewelry (18 percent), electronics (12 percent) or spa services (10 percent).

Just 5 percent of those responding to the survey (fielded earlier this month) said they intend to buy candy.
Among respondents buying a gift for mom, 40 percent said they'd do so at discount stores, exceeding the
number citing department stores or specialty stores (35 percent each).

Note that Mother's Day has yet to become an e-holiday. The 5 percent of respondents who said they plan to
contact their mothers online were vastly outnumbered by the 52 percent planning to do so by phone and the
30 percent intending to visit in person. 
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role of chief marketing officer. Read

Full Article

Cliff Freeman CEO Exits

Nomura: Agencies' New Business Sags

Wahlstrom Taps Kehoe as President

Razorfish Names Bob Lord CEO

More Agency News

ADWEEK DAILY UPDATE

Receive a comprehensive
roundup of the biggest stories
of the day.

BREAKING NEWS ALERTS

Sign up to be the first to hear
about the biggest breaking
news stories.

SUBSCRIBE

Stay connected to what's happening in the advertising
industry with delivery of the print edition and complete
online access.

View Results

Polldaddy.com

Qwest Touts Savings,
Security
April  24, 2009

Qwest launched a campaign via
Draftfcb that stresses the
money-saving services of its

high-speed Internet offering. Read Full Article

LG Goes Hollywood

Top Honors

Lance Armstrong Stars in FRS Campaign

R/GA Leads Webby Award Nominations

More Creative News

ADVERTISEMENT

Bewitched by Twitter

—By Rob Gonda

The seemingly endless media
and industry fawning over
Twitter has led to the
widespread debate over the
merits of real-time search and

the future of the search industry.
Read Full Article  
More Guest Columnists

Setting a New Table

—By Sharon Spielman

Reading Adweek's Agency
Report Card issue I was happy
to see that agencies have really
upped their creative product, as
evidenced by most of the

comments in that category.

http://www.adweek.com/aw/content_display/news/agency/e3ic65aba1d643fc23c5293bcfccccce72f
http://www.adweek.com/aw/content_display/news/agency/e3ic65aba1d643fc23c5293bcfccccce72f
http://www.adweek.com/aw/content_display/news/agency/e3i202b681b4f137513293c0dc80b882477
http://www.adweek.com/aw/content_display/news/agency/e3i27bb879e5719e29c75aea6a49d53d26c
http://www.adweek.com/aw/content_display/news/agency/e3i22a259f0c1f36b18ce1314e8e845b80f
http://www.adweek.com/aw/content_display/news/agency/e3i47013cc613835ebc868304d48a2a8d24
http://www.adweek.com/aw/news/agency/index.jsp
http://www.adweek.com/aw/our-products/newsletters/index.jsp
http://www.adweek.com/aw/our-products/newsletters/index.jsp
http://www.adweek.com/aw/subscriptions.jsp
javascript:PD_vote1546030(1);
http://www.polldaddy.com/
http://www.adweek.com/aw/content_display/creative/news/e3i55fbb4c9063b301d0a4ba61d1c1377e3
http://www.adweek.com/aw/content_display/creative/news/e3i55fbb4c9063b301d0a4ba61d1c1377e3
http://www.adweek.com/aw/content_display/creative/news/e3i9adb8751e5603b1d6b5350279cda1b28
http://www.adweek.com/aw/content_display/creative/news/e3i76c769b73ce85158a7ade021c1c43c4f
http://www.adweek.com/aw/content_display/creative/news/e3i8ff4031e6fcd4bbc519da3ba6a3ef15d
http://www.adweek.com/aw/content_display/creative/news/e3if605c69e3da47a3bfb39477a7df5eb92
http://www.adweek.com/aw/creative/news/index.jsp
http://www.adweek.com/aw/content_display/community/columns/other-columns/e3i888016761f9ec8244f95c7a4744e932d
http://www.adweek.com/aw/community/columns/other-columns/index.jsp
http://www.adweek.com/aw/content_display/community/columns/other-columns/e3i888016761f9ec8244f95c7a4744e932d
http://www.adweek.com/aw/content_display/community/columns/other-columns/e3i4fc650632bff09ac9e6e10b35a9a6605


comments in that category.
Read Full Article  
More Guest Columnists

Select Columnist:

Introducing AdweekMedia
Connect ,  your insider
community featuring live chats,
discounts, contests and more!

Visit AdweekMedia Connect.

Exclusive Benefits
Discount on Events

Discount on Subscriptions

Get Published on the Website

Ad of The Day Widget

Get Nielsen Consumer Insights 24 Hours in
Advance

Question of The Week

ADVERTISEMENT

Hot Debt TV/Radio Calls
High Quality - Limited supply!  Call NOW: (877) 797-4801
www.AxiomMediaUSA.com

From print to online advertising trends, advertising professionals can read all  about the latest advertising news at Adweek. Keep on top of the
latest happenings in the advertising world, from online video advertising to the latest funny TV commercials. Check out our community and

advertiser forums to discover and network with other advertiser and marketing professionals. Adweek provides advertisers with daily TV news and
weekly ad industry editorials on a complete array of subjects. Use our advertising agency directory to find a career opportunity or to research an
ad agency to fit your companies advertising and marketing needs. Explore Adweek everyday, or sign up for our Adverting Newsletter to get the

latest ad industry news on demand! 

Adweek Advertising Home | Advertising Industry News | Creative TV Advertising | Advertising Industry Community | Video Advertising |
Advertising Data Center | Advertising Special Reports | Advertising Careers | Advertising Products | Advertising About Us | Advertising Business

Statements | Advertising Contact Us | Advertising Opportunities | Ad Licensing | Advertiser FAQ | Advertising Magazine Subscriptions | Advertising
News RSS | Online Ad Site Map | Mobile 

© 2008 Nielsen Business Media, Inc. All rights reserved. Terms of Use  |   Privacy Policy

 

http://www.adweek.com/aw/community/columns/other-columns/index.jsp
http://www.adweek.com/aw/content_display/community/columns/other-columns/e3i4fc650632bff09ac9e6e10b35a9a6605
http://www.adweekmediaconnect.com/
http://www.adweekmediaconnect.com/
http://www.adweekmediaconnect.com/xn/detail/2449514:Note:8603
http://www.adweekmediaconnect.com/xn/detail/2449514:Note:8602
http://www.adweekmediaconnect.com/xn/detail/2449514:Note:8597
http://www.adweekmediaconnect.com/xn/detail/2449514:Note:7210
http://www.adweekmediaconnect.com/xn/detail/2449514:Note:4127
http://www.adweekmediaconnect.com/xn/detail/2449514:Note:3980
http://googleads.g.doubleclick.net/aclk?sa=l&ai=Bl8twzsbxSfq-DYryVrew-JgDqtfnnAGW5rPkCsCNtwHQ9P8CEAEYASDsjZQGOABQs4iWtfj_____AWDJtqmLwKTYD6ABv_C0_wOyAQ53d3cuYWR3ZWVrLmNvbboBCTcyOHg5MF9qc8gBAdoBWGh0dHA6Ly93d3cuYWR3ZWVrLmNvbS9hdy9jb250ZW50X2Rpc3BsYXkvbmV3cy9hZ2VuY3kvZTNpMjAyYjY4MWI0ZjEzNzUxM2E3N2U5NDM4ZDRmNzU2YjnIAsLG7wGoAwHoAxnoA6YF6APJBugDEvUDAgAABPUDBAAAAA&num=1&sig=AGiWqtz4jogu4YxU9ihi4bKl_ThtF3QNGw&client=ca-nielsen_js&adurl=http://www.AxiomMediaUSA.com
http://www.adweek.com/aw/about-us/index.jsp
http://www.adweek.com/aw/about-us/contact-us.jsp
http://www.adweek.com/aw/about-us/bpa-statements.jsp
http://www.adweek.com/aw/careers/index.jsp
http://www.adweek.com/aw/about-us/faq.jsp
http://www.adweek.com/aw/special-reports/index.jsp
http://www.adweek.com/aw/index.jsp
http://www.adweek.com/aw/creative/index.jsp
http://www.adweek.com/aw/community/index.jsp
http://www.nielsenbusinessmedia.com/
http://www.adweek.com/aw/our-products/index.jsp
http://www.adweek.com/aw/news/index.jsp
http://www.nielsenbusinessmedia.com/terms-of-use.html
http://www.adweek.com/aw/about-us/advertising-opportunities.jsp
http://www.adweek.com/aw/subscriptions.jsp
http://www.adweek.com/aw/about-us/licensing.jsp
http://www.adweek.com/aw/about-us/site-map.jsp
http://www.adweek.com/aw/data-center/index.jsp
http://www.adweek.com/aw/video/index.jsp
http://www.adweek.com/aw/about-us/rss.jsp
http://www.adweek.com/aw/awmobile.html
http://www.nielsenbusinessmedia.com/privacy-policy.html

