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Planned holiday spending for 2008 is, on average, $775 - down 5% from last year, DownloadS:
according to a Brand Keys. Inc. national survey of 16,000 consumers in the nine US

Census regions, reports Retailer Daily. Using Analytics to Create Relevant Email
“Given that there isn’t any increase in anticipated spending this year, you’ll see Campaigns

retailers competing for fewer consumer dollars,” noted Brand Keys President, Robert

Passikoff. Whitepaper: Learn how behavioral analytics influence

and engage your subscribers.

“There are always lower product prices around this time of year, but retailers are

going to plan promotions very carefully. It’s going to be a very carefully orchestrated Improve marketing results in slow economy -
competitive retail environment this year.” free whitepaper

Below, more findings from the Brand Keys survey. Learn the specific steps to improving results with

Will they spend more or less? integrated marketing now.

The number of consumers who say they would spend less this holiday season How to Identify and convert more high
increased, as did the number of consumers saying they would spend the same. Those quality Online I.eads



http://www.marketingcharts.com/direct/top-10-marketing-related-business-websites-october-2008-6723/
http://www.marketingcharts.com/interactive/top-10-real-estate-websites-october-2008-6697/
http://www.marketingcharts.com/interactive/top-10-network-tv-show-websites-week-ended-10-25-08-6667/
http://www.marketingcharts.com/interactive/top-10-community-based-organization-websites-october-2008-6765/
http://www.marketingcharts.com/direct/top-10-automotive-classifieds-websites-october-2008-6721/
http://www.marketingcharts.com/direct/top-10-internet-advertising-websites-october-2008-6767/
http://www.marketingcharts.com/interactive/top-10-portal-frontpages-october-2008-6769/
http://www.marketingcharts.com/radio/top-10-brands-advertised-on-radio-week-of-10-27-08-6725/
http://www.marketingcharts.com/television/top-10-network-tv-show-websites-week-ended-11-01-08-6746/
http://www.marketingcharts.com/interactive/top-10-telecom-websites-october-2008-6699/
http://www.marketingcharts.com/television/top-10-cable-tv-show-websites-week-ended-10-25-08-6665/
http://www.marketingcharts.com/television/top-10-cable-tv-show-websites-week-ended-11-01-08-6744/
http://www.marketingcharts.com/television/share-of-ad-spending-by-medium-july-2008-6674/
http://www.marketingcharts.com/interactive/top-10-auto-manufacturer-websites-october-2008-6676/
http://www.marketingcharts.com/interactive/top-10-investmentfinance-websites-october-2008-6763/
http://www.marketingcharts.com/interactive/top-10-site-genres-by-image-based-impressions-september-2008-6701/
http://www.marketingcharts.com/interactive/top-10-map-websites-september-2008-6663/
http://www.marketingcharts.com/interactive/top-10-itinternet-based-businessfinance-websites-october-2008-6678/
http://www.marketingcharts.com/
http://www.retailerdaily.com/entry/holiday-2008-sales-to-fall-5-survey/
http://www.brandkeys.com/
http://ads.marketingcharts.com/openads/adclick.php?bannerid=622&zoneid=17&source=&dest=http%3A%2F%2Fclick.websitegear.com%2Ftrack%2F19978&ismap=
http://ads.marketingcharts.com/openads/adclick.php?bannerid=622&zoneid=17&source=&dest=http%3A%2F%2Fclick.websitegear.com%2Ftrack%2F15934&ismap=
http://ads.marketingcharts.com/openads/adclick.php?bannerid=622&zoneid=17&source=&dest=http%3A%2F%2Fclick.websitegear.com%2Ftrack%2F22406&ismap=
http://www.marketingcharts.com/
http://ads.marketingcharts.com/openads/adclick.php?bannerid=624&zoneid=1&source=&dest=http%3A%2F%2Fwww.referback.com%2F%3Fs%3Daff85755

saying they’d increase spend decreased significantly.

FREE Whitepaper: Maximize ROI from Online Leads

2008 ‘fcr';:v‘-%%m with eBureau's Predictive Scoring Solutions.
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1 Charts/Stories
Where will they spend?
1. Blogs Influence Consumer Purchases More than
Loyalty to specific retail channels is again in question as consumers say they would Social Networks ] ]
use the full range of retail formats and channels. 2. Consumer Segments Likely to Spend Differently
in Tough Economy
- 3. Top 10 Blog and Personal Websites - September

fram 2007

“More shoppers, with thinner wallets and seeking to avoid the crowds, lines at check-

out, and the stress associated with bricks-and-mortar shopping, say they’ll go online 7.

to shop this holiday season,” noted Passikoff. Consumers will also be looking for

retailers where there is a higher level of customer service, as attributes like that seem 8.

to pump up the price-value equation, according to Brand Keys. As a result,

department stores are going to benefit most and will most probably look to encourage 9.

multiple visits by customers, Passikoff noted.

10.

“Location and value are still the key engagement and loyalty drivers for the retail
category. But even with tighter budgets, merchandise range, store reputation, and
especially the shopping experience all play a role in engendering loyalty, sales, and

2008

. Half of Marketers Don’t Fully Understand Brand

Value

. Youth Say ‘No’ to Marketing on Social Networks:

More Receptive to Email Ads

. Top 10 Online Retailers by Conversion Rate -

September 2008
Videogamers Not Lonely Introverts; More

Valuable Consumers than Non-Gamers

Youth No Longer Defined by Chronological Age:

Consumers Stay ‘Younger’ Longer

Online Text Ads Most Clicked. Only Young Like

Video

Image-Based Online Ad Impressions by Industry -

September 2008

pI'OfitS ,” said Passikoff. Major Media Categories
What will they buy? e Television
Gift cards are the most popular holiday purchases this year: N m
e Radio

o Gift Cards: 80% * Direct .

e Clothing & Accessories: 50% * Interactive

o Electronics/Computers/Phones: 49% e Outdoor

e CDs/DVDs/Video Games: 48%

e Books: 25% + Article Topics

e Home Décor: 15%

e Travel: 1% e Account Service

e Acquisitions/Biz Buzz

“Just what might be expected, and similar to last years’ declared purchases. There’s o Affiliate Marketing
been a decrease in the electronics- technology category, down 13% from last year, e African American
but gift cards are up 15% from 2007,” noted Passikoff. e Agencies

“Consumers are anticipating discounts in the electronics-technology area, as those
kinds of offers tend to generate store traffic. Gift cards have become a very safe and
very acceptable holiday staple.”

Most are shopping early

Nearly two-thirds of the consumers surveyed (60%) say they have already begun
their holiday shopping earlier this years, with most indicating they’ve been looking
for gifts (and sales) well before the traditional post-Thanksgiving “Black Friday.”

Related topics: Retail, Traditional, Sign of Doom, E-Commerce, Behavioral

Marketing
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NRF Forecasts Meager Holiday Season Sales Gains of 2.2%

Holiday Online Retail Spending Up 19% YOY

December Same-Store Sales Fall Flat
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